\ D B
&

C
= R =1
LEURLINGS |:ATHﬂL'f5
Miew scnoot)

BRAND STANDARDS AND GUIDELINES
2019




In 2018, a team was formed to evaluate the current brand identity system used at Teurlings Catholic High School.
Led by our mission “to develop each individual’s ability To Channel His Spirit for the glory of God’, our team set out

to update and unify our brand in order to better position our school for continued growth.

One of the primary goals with this initiative was not to simply change our identity, but rather evolve it in a way that maintains
the history and character of our past. In addition, we wanted to unify our brand, both internally and externally, and better

represent our Catholic faith, whether it be through academics, clubs and organizations or athletics.
As Rebels for Christ, we are proud to show our love for God at Teurlings and remain grateful for all of the many blessings we
have received over the years. Now, as we launch our new identity system, we are reminded of these blessings, and just how far

we have come since Msgr. Teurlings helped establish Teurlings in 1955.

Thank you to everyone who has helped make Teurlings what it is today,as well as each student that currently or has once called

Teurlings home.
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PRIMARY CREST IDENTITY & LOGOTYPE

TEURLINGS | PRIMARY CREST, IDENTITY & LOGOTYPE

The TCHS primary crest and logotype has several representations, but all variations must remain within the brand identities architecture at all times. The

following samples and guidelines should provide a detailed road map for its usage. Any alterations outside of the defined architecture must be cleared with

the brand management team of TCHS.
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TEURLINGS

USAGE: COLOR

There are 3 primary colors in the TCHS color

palette.

It is acknowledged that there will be a number
of diverse circumstances and situations from
either a cost or production constraint in which
a monochromatic color such as black is to be

used.

COLOR INFORMATION: The logos displayed in
this guide are not for reproduction or color
matching. It is for color break information and
general usage parameters ONLY. Use electronic
files for all reproduction. Note: Colors shown

here may appear differently in digital form.

TCHS: Primary Blue

PMS: 7694

CMYK: 100 - 57- 9 - 52
RGB: 1 - 66 - 106
HEX: #01426A

TCHS: Primary Red

PMS: 186

CMYK: 2 - 100 - 85 - 6
RGB: 20 - 16 - 46
HEX: #C8102E

TCHS: Gray (35% K)

CMYK:0-0-0-35
RGB: 16 - 24 - 32
HEX: #101820

.
-
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TEURLINGS:

An organization’s usage of type has the ability to tell a story. Utilizing the right typefaces in a consistent manner builds a brand’s personality and its culture.
in order to bridge the cap between print, media and web usage, several typefaces are included within this system.

Over time, campaigns and events will utilize different font families, but it is important to always utilize the brands primary font family when possible..

EMPERA - REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ | 1234567830'@+#S5% &6*()

Geometric SlabSerif 703 BT (Bold/Extra Bold Condensed)
ABCDEFGHIJKLMNOPQRSTUVWXYZ | abcdelghijklmnopgrstuvwxyz | 1234567890!@#$% ™ &*()

EUROSTILE (T1) BOLD
ABCDEFGHIJKLMINOPGRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz | 1234567890!@#S%A& * ()

PT SANS/PT SANS PRO CONDENSED - (Bold, Regular, Italic)
ABCDEFGHIJKLMNOPQRSTUVWXYZ | abcdefghijklmnopgrstuvwxyz | 1234567890!@#$%" &*()
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PRIMARY CREST

The TCHS Primary Crest should work across all forms of media. When the full-color version cannot be used due to economic, design or production limitations, the
styles shown at the right should be used. The style you choose will depend on the environment in which the logo appears. To ensure the expression of the crest is
right for its context, we’ve created a system that includes PANTONE® color,and an extended palette of solid colors as well as reversed logo treatments. So whether

the TCHS Crest appears on appareal, the Web, TV, in print, or on screen, you have infinite design flexibility to adapt the crest to its appropriate design context.

FULL COLOR PMS 7694
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PRIMARY CREST.:

The designated “clear space” of the TCHS Crest refers to the empty space that surrounds it. The purpose of this protected space is to ensure the visible and
unobstructed placement to maintain the visual integrity of the TCHS Crest identity. Clear space can also be defined as the edges of a particular sheet or substrate.
The minimum width designated for this protected area is x/3 where x is the width of the logo frame from edge to edge. The minimum size for the reproduction of

the full color TCHS Crest is 1 inch. The 1 color TCHS may be sized smaller for web and social media usage.
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PRIMARY CREST.:

The TCHS Crest should always be used in one of its
approved formats as presented previously in this
manual.lt should never be altered,changed or modified.
Any form of alteration introduces a weakening in the
TCHS brand architecture. The integrity and consistency
of the brand depend on the usage of the Crest as it was
designed. Shown to the right are primary examples of
what not to do with the TCHS Crest. These represent
common usage mistakes and are NOT considered to

be inclusive of every mis-use circumstance.

A. Do not rotate the Crest.

B. Do not distort or warp the Crest in any way.

C. Never alter or modify the approved brand colors
without permission from the brand management team.
D. Do not modify or distort the established Crest
architecture.

E. Do not use any of the darker variation of the Crest
on dark backgrounds or more complex images.

F.The Teurlings Crest and marks can be reversed out in
white over pre-approved backgrounds such as camo.

If the smaller version is required for additional usage

outside of its current collateral, permissions must be
received from the TCHS Branding/Marketing team(s).
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TEURLINGS:

CATHOLIC HIGH SCHOOL
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TEURLINGS: - UIsage variations

TEURLINGS gy3iiddi1gs
TEURLINGS @ TEURLINGS

TEURLINGS g TEURLINGS
EUREINGSE TEURLINGS
MEUREINGS

MEUREINGS

TCHS: BRAND USAGE AND GUIDELINES P |M1  ©COPYRIGHT 2019 TEURLINGS CATHOLIC HIGH SCHOOL



TEURLINGS: - lIsage variations

CATHOLIC HIGH SCHOOL

TEURLINGS

CATHOLIC HIGH SCHOOL

To Channel His Spirit for the glory of God
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TEURLINGS: - UIsage variations

TEURLINGS  gyalbi:{tifes
[RaiE (i TEURLINGS g TEURLINGS
FEURLINGSESN TEURLINGS @ TEURLINGS

TEUREINGS MEUREINGS] TEURLINGS
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TEURLINGS:
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TEURLINGS:
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- UIsage variations

TEURLINGS CATHOLIC
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HIGH SCHOOL

TGHS
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TEURLINGS: - UIsage variations

TCHS TGHS

TCHS

TCHS

ToHS
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TEU RI-I NGS. The TEURLINGS CROSS is the one element of the TCHS brand family that should never be represented with any color other
u

than the TCHS Blue and gray or grayscale as needed. It can be reversed out as shown on page 16 of this document, but its

primary color when used alone should remain Blue at all times.
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TEURLINGS: - UIsage variations

TCHS: BRAND USAGE AND GUIDELINES P| 18 © COPYRIGHT 2019 TEURLINGS CATHOLIC HIGH SCHOOL




TEURLINGS:

CHANNEL HIS sp,
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TEURLINGS. The TEURLINGS PRIMARY ICON  should always be used with the primary brand colors
u

demonstrated below. It can be reversed as shown on page 19, but the cross and “C" should

always be represented using TCHS Blue and TCHS Red, unless reversed in white or grayscale.
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TEURLINGS: - UIsage variations

T
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TEURLINGS- As with the TEURLINGS PRIMARY ICON, the SECONDARY ICON should
u
always be used with the primary brand colors demonstrated below. It can
be reversed as shown on page 21, but the cross and “C" should always be

represented using TCHS Blue and TCHS Red, unless reversed or in grayscale.

TCHS: BRAND USAGE AND GUIDELINES P | 22 © COPYRIGHT 2019 TEURLINGS CATHOLIC HIGH SCHOOL



TEURLINGS: - lIsage variations
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TEURLINGS:
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- Usage variations

TEURLINGS:




TEURLINGS:
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TEURLINGS:

REBELS [d3:145%]

REBELS
REBELS i REBELS
REBELS) REBELS
REBELS [REBELS '
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TEURLINGS: - UIsage variations
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TEURLINGS:
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TEURLINGS: - lIsage variations
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TEURLINGS:
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TEURLINGS: - UIsage variations

TCHS: BRAND USAGE AND GUIDELINES P | 32 © COPYRIGHT 2019 TEURLINGS CATHOLIC HIGH SCHOOL



TEURLINGS:
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TEURLINGS: - UIsage variations
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TEURLINGS:

TCHS: BRAND USAGE AND GUIDELINES P38  ©CGOPYRIGHT 2019 TEURLINGS CATHOLIC HIGH SCHOOL



TEURLINGS: - lIsage variations
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TEURLINGS:

{ TEURLINGS

CATHOLIC HIGH SCHOOL

February 6, 2018

Ms. Sally Jones
Accounts Department
National Example Company
555 Example Lane
Anywhere, TX 76528

Dear Ms. Jones,

uditatus dolenditatem harum eos inciis perferovid ullut etur, offic to di blabores asperatium
ipsaped ionsequi con res dolorep erciet et vercim rerovidel essint, sit a et arcidust fuga. Et fugit
hillique nos magnihi cipite dolore net omniti que conet esto ero officim ut eaqui re min
plaboribusda quaturibus.

Rerumquiant endunt. Natem vel iunt ut latia vel ipsam rem ad exeruptam, consedi tissunt re
voluptam quunt.

Closing call to action.

Xerum corerat estore| TEURL[NGS

quas ea peri consectal CATHOLIC HIGH SCHOOL

derchit peribus maio. 139 Teurlings Dr, Lafayette, LA 70501

Thank you,

Insert your nam
Job Title or Descri
first.last@coryellhealt

139 TEURLINGS DR, LAFAYETTE, LA 70504 | 337.235.5741 | FAX: 337.234.8057 | TCHS.NET
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MICHAEL BOYER
PRINCIPAL

139 Teurlings Dr,
Lafayette, LA 70501

337.235.5711 Ext. 104
p S =

o 0 mboyer@TCHS.net
py_RLINGS CATH TCHS.net

" e *

To Channel His Spirit for the glory of God
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TEURLINGS:

TCHS: BRAND USAGE AND GUIDELINES

' TEURLINGS

CATHOLIC HIGH SCHOOL

To Channel His Spirit for the Glory of God

S TEURLINGS

CATHOLIC HIGH SCHOOL

To Channel His Spirit for the Glory of God
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TEURLINGS:
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TEURLINGS:

“ MICHIGAN “ [T}

BER 8205 H
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TEURLINGS:
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TEURLINGS:
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TEURLINGS:

NEDELS

SR



TEURLINGS:
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TEURLINGS:
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